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Huge sets sights on Eyeballs

Purchase comes as ‘acguisition drive slows’

ALTX-USTED telecoms group Huge
Croup’s investment in 4 cellphone adver-
bsing company comeas less than two
maonths after it said its appetite for acqui-
sitions had been dampened by (he R511
milhon purchase of 1Talk Cellular.

The latest acquisition is a 23% stake
in Cape Town-based Liyeballs Moblc
Advertising from The Benson Trust, the
3% Kloofnek Trust and Mathan Lewin,

Lveballs 15 the developer of g media
platform to deliver advertising content
o GSM mohile subscriber handsets, and
has also developed an apphcaton that
provides advertisers with measurement
of reach, frequency and lareel audicnoe,

Huge has not disclosed the value of
the deal and says it has alerted the market
for nlormation purposes only. AJEX-
listed companies need report on acquisi-
tions only when they eguale (o more than
5% ol thoir cumment market capitalisation.
At the time Huge amnouncad the acqui-
sifion, 15 market cap was about R400

mmilliom.

Huowever, it says the deal 1s subject to,
amome other things, a due diligence inves-
tigation and the injection of loan funding
of B3 million by Huge into Eyeballs over
fl} ronths.

Huge financial director James Herbst
said in January the purchase ol 1Talk Cellu-
lar had slowed the group’s acquisition
drive, However, he added, “If something
is an absolute steal, we're going Lo buy it
1 1t mukes sense”

The group says the Eyeballs invest-
mmenl tnakes sense bocause of the frm's
priwpects and the synergies it offers,

“Mobile media is expected o orow
cxpunenially, muaking it an incredibly
lucrative market in the very near fumyre,”
Huge says in 4 stalement,

“The acguisition adds another valua-
hle dimension to the telecommunications-
based portiolic of Huge, “Ii represents
the commitment of Huge to augmenting
its portfolio of products and services with
vilue-added new-age technolomes.”

It adds that media s the next logical

Jdaimes Herbst

step for the group and s in hine with
inlermaltiony] mends, where devices are
expected to deliver an enhanced mullime-
dia experience 1o the consumcr.

“The moehile advertising mediom
has even greater significance in devel-
oping markets where Inlemet access 15
sall limited. Tn S5A, the mobile medium
of cell phones has the ability (0 reach
805 of the population because of its
PEIVESIVE PICSCTICE 85 @ commmunication
mediom.” — Staff Reporter



